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CHAMBER NEWS

PREPARING FOR STORM SEASON:
HURRICANE FORUM & EXPO 2009

While we hope for the best, an old
proverb advises us to plan for the
worst. Two panels of experts will in-
form residents and the business
community about preparations for
the coming storm season during the
chamber’s Hurricane Forum and
EXPO 2009.

The first panel will review forecasts,
planning and local procedures for the
hurricane season which begins June 1.

The guest speaker this year is Jack
Williams , former USA Today weather
editor. Williams will review the 2009
hurricane forecast and decode some
of the lingo used by forecasters. Wil-
liams will also explain why the ques-
tion of global warming isn’t important
to those of us who live on the coast.

Reviewing the county’s storm plans
will be William Winn, Jr., director
of the Beaufort County Emergency
Management Department. Winn has
served as the director for 3o years and
has coordinated 5 major county evac-
uations. Winn will discuss local con-
cerns from school closures to traffic
flow in evacuations.

Paul Rasch, Emergency Manage-
ment Coordinator for the Town of
Hilton Head Island, will present new
plans and information regarding hur-
ricane evacuations from the Island.
Rasch joined the Town last summer
after nine years as regional coordina-
tor for the Illinois Emergency Man-
agement Association. Rasch is also a
member of the Emergency Manage-
ment Accreditation Program, the na-
tional group that certifies emergency
management agencies.

The second panel of speakers will
cover insurance issues regarding
homes, businesses and living in the
coastal area. Attendees will have the
opportunity to ask questions about claims and coverage per-
taining to storm damage.

The Director of the SC Department of Insurance Scott Rich-
ardson will provide information on state laws regarding insur-
ance requirements and policies. Richardson is a former state
legislator who served as Chairman of the House Property and
Casualty Subcommittee among other appointments

Jack Williams

William Winn

Paul Rasch

Ross Buchmueller
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Ross Buchmueller, president and chief executive officer,
started PURE Risk Management in 2006 after seven years with
a group insurance company. Buchmueller will address con-
cerns about insurance for coastal residents and the reasons a
number of providers are no longer covering the coastal areas.

Bill Thomas, VP and Agency Manager at BB&T Carswell In-
surance Services, has more than 4.0 years of experience in the
insurance industry. He has served as president of the Indepen-
dent Insurance Agents and Brokers of SC and representative to
the Federal Insurance Administration.

Hurricane Forum and EXPO 2009 will be held on Thurs-
day, May 7 at 9 a.m. at the Hilton Head Marriott Resort and
Spa. There is no cost to attend the event, but seating is limited.
RSVP to events@hiltonheadisland.org with “hurricane™ in the
subject line.

Hurricane
Forum

and EXPO

9 a.m., Thursday, May 7

Hilton Head
Marriott Resort & Spa
. 9 :

Presenting
Sponsor

Fira & Wolar - Cleorup & Fesicinion™

BB&T

of Beaufort County CARSWELL INSURANCE SERVICES, INC, 5/ s a8 i

Chamber President and CEO Bill Miles joins Brigadier General James
Laster, Jack Wilson and honored military guests at April's Executive
Leadership Series luncheon.

CHAMBER NEWS

BOTTOM LINE o
ECONOMISTS S

Leading national and state economists are seeing signs of
an economic turn-around for the fourth quarter of this year.
Dr. Martin Regalia, chief economist for the U.S Chamber of
Commerce, and Dr. Rebecca Gunnlaugsson, director of the

Division of Research for the South Carolina Department

of Commerce presented the latest economic indicators at
“Bottom Line 09: Succeeding in a Down Economy.” About
3oo people attended last month’s event at the Crowne Plaza
Resort.

Dr. Regaliaexplained thatthere are signsthe government’s
large stimulus package is working, if one knows what to
look for. "There has been a sharp decline in oil prices
," said Dr. Regalia. “These boost
Dr. Regalia notes that it will be
consumer spending that will put the economy on the right
track.

Dr. Gunnlaugsson noted that while the state has fewer

and a decline in inflation
our disposable income.”

ways to forecast growth, there are signs of hope based on the
state’s strengths of low taxes, low-cost energy, low cost of

living, and transportation infrastructure. “We're starting

CBS sportscaster Dayvid Feherty led a Troops First Foundation bike ride
on Hilton Head Island during the week of the Verizon Heritage. He was
joined by Kelly Tilghman of The Golf Channel and SSgt Kenny Butler,
US Army. The event attracted 75 local riders and media coverage by CBS
Sports, the Golf Channel, and "60 Minutes” as well as local media.

SIGNS OF BRIGHTER FUTURE

to see businesses looking
for  opportunities  here,
particularly those that are
from more expensive states
in which to do business.” In
fact, South Carolina ranks
in the top ten states for low
overall business costs.

Dr. Regalia cautioned that
the government is walking
a fine line and will need to

pull back spending just in
time to avoid excessive inflation. He compared treating
the economy to treating someone with chemotherapy. “The
cure is dangerous. If it works, the outcome is pretty good.
You do too much, you kill the patient.”

“Bottom Line 09: Succeeding in a Down Economy” was
sponsored by HighTide Carpet Cleaning, The McCarl
Group, Wackenhut G4,S, and WHHI. Avideo of the event can
be viewed at www. hiltonheadisland.org through the Member
Events page.

“South Carolina ranks #1 in the
number of workers employed by
foreign companies, accounting for 27%
of jobs. There has been a huge up tick
of investment by Germany.”

—Dr. Rebecca Gunnlaugsson

Chamber board member Martin Sauls enjoys Business After Hours with
Gary Dayis of Core Communities at Tradition Hilton Head in March.
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CHAMBER NEWS

CELEBRATE SMALL
BUSINESS AND TOURISM!

National Travel and Tourism Week will
be celebrated May gth - 17th. Travel is one
of America’s largest industries and annu-
ally, during National Travel and Tourism
Week, we celebrate our valued industry
and the service it brings to the national

NAYIONAL YRAVEL
AN TOURISH WEEK

economy. Nationally, the travel industry
supports 7.7 million jobs. Locally, it sup-
ports 24,,000 jobs.

Did you know that more than 8o percent of the chamber’s mem-
bership is made up of small businesses? May 17-23 is National
Small Business Week, marking the 56th anniversary of the Small

Business Administration.

Did you know that small business firms...

¢ Represent 99.7 percent of all employer firms.

¢ Pay nearly 45 percent of total U.S. private pay-
roll.

* Have generated 60 to 80 percent of net new
jobs annually over the last decade.

* Hire 40 percent of high tech workers (scientists,
engineers, and computer workers).

¢ Are 52 percent home-based and 2 percent fran-

chised.
—Small Business Administration

Hello Neighbor.

For every stage of life, for every medical need, for
everyone in your family, Beaufort Memorial care is
in your neighborhood.

Internal Medicine
15 Physician Specialists
Rehabilitation Services

Imaging Services
Digital Mammography
Laboratory Services

[@ Beaufort Memorial

SE® BLUFFTON MEDICAL SERVICES
Westbury Park, Bldg 11 « 706-8660
WWW.BETTERHEALTHBLUFFTON.Org

Yeleone le

__——-—-——w,

life LiveD BETTER In

BLUFFTON
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FREE BUSINESS WEBINAR
FEATURES EFFECTIVE
BUSINESS SOLUTIONS

Is the economic downturn affecting your bottom line? Are
you open to new ideas? Join us for this month’s free business
webinar, “Moving Your Business Forward While the Economy
Stands Still.” Speaker Brandon Arrieta, co-owner of Hugo’s
at Wexford, is a former CPA with extensive marketing experi-
ence. He has consulted with both small businesses and large
corporations about turning their business around and open-
ing new units.

“Moving Your Business Forward While the Economy Stands
Still” will introduce effective marketing ideas that can be im-
plemented on a budget. Arrieta will present some quick fixes
that can provide long term solutions as we look toward an eco-
nomic recovery. The webinar will be conducted on Tuesday,
May 12 from 2-3 p.m. To register, email events@hiltonheadis-
land.org with “webinar” in the subject line.

Sponsored by:

Walmart

'WE ARE IN BUSINESS FOR SMALL BUSINESS.™

GOLDEN CELEBRATION
FOR BUSINESS
AFTER HOURS

The chamber celebrates 5o years of fun in the sun with
Palmetto Bay Marina at this month’s Business After Hours.
The monthly networking event will feature great food,
complimentary beer and wine, and a chance to win great prizes
on the waterfront!

Captain Woody’s, Glitzy’s By the Sea, Black Marlin, Sunrise
Cafe, and Palmetto Bay Watersports will all offer something
tempting for the celebration. The Hurricane Bar will also be
open with special happy hour pricing on mixed drinks.

Business After Hours will be held Thursday, May 21, from
5:30 p.m. to 7 p.m. The cost is $10 for members and $20 for
nonmembers. Those who RSVP to events@hiltonheadisland.org
with “Business After Hours” in the subject line will be regis-
tered to win a special prize.

Better with
Natural Gas

Whether you're building a new house or renovating an existing home,

clean burning natural gas is your environmentally friendly energy
choice. Natural gas appliances not only make everyday life better,
they're cost-effective to operate, generally last longer and require
little maintenance. In addition to the actual environmental benefits
of lower emissions, plus high-energy efficiency, more than 80% of
the natural gas used in the U.S. is domestically produced.

A home with natural gas reduces your impact on the environment
without sacrificing comfort and convenience. If you want to make
your home a little greener, while enjoying the comforts of home,
ask for natural gas. To learn more, call Parks Moss at 843-815-8808
or Melanie Bullman at 843-815-8818.

C SCE&G.

Making Everyday Life Better *

Natural Gas Natural Gas /\
@ Comfortable. Responsible. ValueRate

www.comfortableresponsible.org www.sceg.com/value

CHAMBER NEWS

SUCCESS
STORIES

The chamber continues to look for good news from our mem-
ber’s. From office space to advertising, members are sharing
the following success stories.

J\arriott
VACATION CLUB.

DidyouknowthatthesuccessofMarriottVacationClubInternational
(MVCI) started on Hilton Head Island? MVCI celebrates its silver
anniversary this year and the eight properties on Hilton Head
Island are some of the company’s most successful.

In 1984, Marriott Ownership Resorts Inc. acquired American
Resorts and became Marriott’s Monarch at Sea Pines. Marriott®
was the first major branded hospitality company to enter the time-
share industry. From those 184 villas, Marriott Vacation Club In-
ternational has grown to more than 50 resorts in 3o destinations
with more than 10,600 villas worldwide.

“We check-in over 5o,000 owners and guests annually on Hil-
ton Head Island and have annual average guest satisfaction ratings
of over 90%,” said Michael O'Dwyer, director of marketing, Mar-
riott Vacation Club International, Hilton Head Island.

Building customer loyalty is key to MCVI's success. More than
5o percent of the company’s business comes from owners pur-
chasing additional weeks and referring friends and family.

MVCI’s properties on Hilton Head Island boast an average an-
nual occupancy rate of over 95%.

“Our associates are also our greatest asset, and play a vital role in
creating unforgettable vacation experiences in addition to being
actively involved in the local community,” said O’Dwyer.

Sun Printing

The current downturn turns out to be a time of expansion for
Sun Printing. The Regional representative in Bluffton Jim Schaf-
fer, says the company recently opened a 20,000 square foot, state
of the art facility. The West Columbia expansion gives Sun Printing
two instate facilities and a total of six locations across the United
States and Mexico.

“We are not downsizing and not laying off any employees,” says
Andy Cook, president and CEO. "Our Orangeburg facility which
employs approximately 100 people will continue to operate the
same as it has since we started in 1983.

With Sun Printing’s $6 million investment, the new facility em-
ploys 25 people and could expand to 50 by the end of the year. Sun
Printing also recently rebranded itself with the launch of a new
website, www.sun-inc.com, that emphasizes green initiatives.
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CHAMBER NEWS

WHO’S WHO AND WHO’S WHERE

Andrew Czarnecki is the new gen-
eral manager for The
Westin Hilton Head
Island Resort & Spa.
With more than 25
years experience in
the hospitality in-
dustry, he most re-

cently worked at the
Four Points by Sheraton Tucson Univer-
sity Plaza and Sheraton Tucson Hotel and
Suites in Arizona.

Michael Daugherty joins Bluffton
Communications, LLC as vice president
of Operations. Daugherty will be respon-
sible for all computer network consulting
and computer services for the company,

Zach Mullinax has joined Palmetto
Athletic Club as a
personal trainer and
VP of operations.
Mullinax has a degree
in Exercise Science
from Furman Uni-
versity, where he was

captain of the Furman
University rugby national championship
team.

Traute M. Raedisch has been pro-
moted to Banking
Officer by The Na-
tional Bank of South
Carolina. Raedisch
brings over 20 years
of banking experi-

ence to NBSC.

David Dubberly of Nexsen Pruet has

3 been selected as the
only South Carolina
attorney for inclu-
sion in Super Law-
yers® Corporate
Counsel Edition in
the practice area of

international law.

To submit a photo, please email:
laguiar@hiltonheadisland.org
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KI‘lSty Bradly oins Palmetto Ther-
apy Services as of-
fice manager at their

South End Clinic.

worked for a local
plastic surgeon and as
a lab tech at Beaufort
Memorial Hospital.

Chl'lstll’le Bohn of Christine’s Cater-
ing recently partici-
pated in the 2009 Ca-
tersource and Event

Solutions Confer-
ence & Trade Show in
Las Vegas. This is the
largest, educational

program for catering
and event professionals in the world.

Nicholas Pfeifer joins the Town of

r m Hilton Head Island
Fire & Rescue Divi-
sion as a firefighter
assigned to Station
7. Pfeifer received
his degree in Com-

— o .

) /wp munications from
- Ohio State Univer-

sity. He is also a graduate of the SC

Fire Academy.

]effrey Scheider has been named
head fishing guide at
Hampton Lake. Sc-
heider will oversee
the 165-acre fresh-
water lake’s habitats
Uit and its fish popula-

) tions.

Kevin Breedlove has joined Palmet-
- = to Athletic Club as

I : ¥ , the director of mar-
‘ keting and strategic
e planning. Breedlove
received his BA in
-? marketing from the

(7 University of Georgia

i
/ity and later spent time
in the NFL with the Chargers and Bucca-
neers. Breedlove also has an MBA from
Clemson University.

Bradly previously

J Mlchael Jordan has joined Nex-
sen Pruet’s Business
Litigation Group as
amember. Jordan is
a trial attorney who
has defended prod-
uct liability cases
across the U.S. as

well as commercial
and environmental lawsuits.

David Onorato has joined Golden Age
[nsurance Financial
Center. He will be
offering Health In-
surance & Financial
products for all ages.
He is a graduate of

Purdue University.

Stuart P. Wilbourne has been elect-
ed Chairman of the
Celebrity Golf Foun-
dation and will lead
the annual fundrais-
ing event through its

29th year.

Taylor Fisher has been promoted
to fitness director
at Palmetto Athletic
Club. Fisherisare-
cent graduate of the
University of North
Carolina at Chapel
Hill where he earned
his bachelor’s de-
gree in Exercise and Sports Science-
Fitness Professional.

The Cora Bett Thomas Realty & Associ-
ates recogniz-
es top sales
associates
(left to right):
Jeanene
Campbell
is a Top Agent
of 2008, the Agent of the Year is Bever-
ly Serral. and Darle Booher is also
a Top Agent.

FOR HOMES INSURED FOR $1 MILLION AND UP

dropping wind coverage
or simply declining to renew.
Even for large, well built homes.

It's time for a brighter idea.

PURE High Value Homeowners Insurance.
If you qualify, PURE can mean dramatically lower premiums
and far better coverage for your home, your cars
and other valuables.
Give us 2 minutes and
we'll give you 5 undeniable reasons why.
Visit purebreasons.com,

call 1-800-814-PURE or ask your agent.

DU re

HIGH VALUE HOMEOWNERS INSURANCE.
NOW, THERE'S A BRIGHT IDEA.

PURE and Pure Value Homeowners Insurance refer to Privilege Underwriters Reciprocal Exchange, a Florida-domiciled reciprocal insurance company.

This material is descriptive only. Potential premium savings may vary by individual policy coverage not available in all jurisdictions.

CHAMBER NEWS

CHAMBER

EVENTS

MAY

1 Government Affairs Committee
8 a.m,, i chamber headquarters

4 Business Golf Classic
11:30 a.m. registration, : Berkeley
Hall

5 Business Education Partnership
Meeting
8:30 a.m., i chamber
headquarters

6 Golf & Tennis Committee
8:45 a.m. i chamber
headquarters

7 Hurricane Forum and EXPO
9 a.m,,  Hilton Head Marriott
Resort & Spa

12 “Moving Your Business Forward
While the Economy Stands Still”
2-3 p.m., i Webinar

14 Bluffton-Hardeeville Business
Council
9 a.m., ; Bluffton chamber office

18 Job Skills Workshop: “Self-
Marketing in a Down Market”
9-10 a.m., : chamber
headquarters

20 Accommodations & Attractions
Committee
10 a.m., i chamber headquarters

21 Business After Hours
5:30-7 p.m., ;: Palmetto Bay Marina

JUNE

4 Bluffton Marketing Committee
9 a.m.,, ; Bluffton Town Hall

5 Government Affairs Committee
8:00 a.m,, i chamber
headquarters

11 Arts & Cultural Committee
9:30 a.m., i chamber
headquarters

For more information on these
or other events, go to www.
hiltonheadlisland.org
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PROMOTIONS & APPOINTMENTS

POWERFUL LINKS WITH
THE CHAMBER ONLINE

B

e
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Do you want to ex-

pand the reach of your business’ web-
site? Would you like to easily help mar-
ket the entire region? Putting a member
link on your website that connects to
the chamber’s website allows us to stay
strong on key word searches on search
engines. It will benefit your own busi-
ness as well.

It is important to our local economy

HILTON HEAD ISLAND-BLUFFTON
CHAMBER OF COMMERCE

MEMBER 2008-09

and our community to identify your

membership in the chamber. By post-
ing the chamber’s logo on your home
page, your website automatically re-
ceives credibility and increased visitor
confidence, because people know that
your company is in good standing with
city and state tourism officials.

You can optimize your chances
of being at the top of online searches
through growing your own SEO ranking.
Recent statistics show that websites affil-
iated with their state and local chambers
of commerce have a higher conversion
rate than websites that do not display
membership affiliations with local and
state organizations.

To add a chamber logo to your Web-
site, please contact Elizabeth Simpson at
esimpson@hiltonheadisland.org.

BRAVO ARTS AND CULTURAL
FESTIVAL IN FULL BLOOM

2f\0

Ut % (il Gttt

Area artists and their works are in the
spotlight for the eighth annual BRAVO
Arts & Cultural Festival. More than
25 area groups and organizations are
participating in the month-long festival
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showcasing arts and cultural activities in
the Lowcountry.

BRAVOwasconceivedbythe Hilton Head
Island-Bluffton Chamber of Commerce’s
Arts and Cultural Committee to highlight

the arts to both visitors and residents. In
addition to the arts and cultural groups,
area hotels, restaurants, schools and
historical organizations are among
those participating with special offers
for visitors.

Special brochures are available at the
Hilton Head Island Welcome Center,
all South Carolina Welcome Centers
and the Arts Center of Coastal Carolina.
For more information on BRAVO and
the full calendar of events, go to www.
hiltonheadisland.org/bravo.

CHAMBER
PROFILE

KC Andrews
Sales Manager

Andrews is a Lowcountry native, born in
Charleston and
raised in Savan-
nah. He has a
degree in Hotel
and Restaurant
Management and
a minor in busi-
ness from Geor-
gia Southern
University. After

working at sev-

eral area hotels,
Andrews joined the chamber in 2007.

What are your main responsibilities at
the chamber?

My main responsibilities at the Chamber
are to solicit and recruit conventions, meet-
ings and events to our member resort and
hotel properties. I also attend trade shows to
market and represent the destination.

Whatisyour favorite thingabout working
on Hilton Head Island or for the chamber?

The staff here is terrific. The overall at-
titude day in and day out is very positive and
the teamwork that takes place during large
chamber events is fantastic!

What is one of the more unusual things
you've accomplished that wasn’t in your job
description?

We once had a large group that wasn’t sure
if they were coming to Hilton Head Island or
going to Myrtle Beach. I decided to goto alo-
cal art gallery and purchase a picture of the
Harbour Town Lighthouse. I took it to all of
the resorts and had a sales manager sign the
picture. I mailed it to the planner and a few
months later, she ended up bringing 2,000
attendees to Hilton Head Island!

How else are you involved in the commu-
nity?

I'play onseveral softball teams organized by
the Beaufort Parks and Recreation staff and
I also participate in community events that
take place in Mill Creek at Cypress Ridge.

*A special congratulations to KC and his

bride, Ashley Burroughs of Savannah, as
they celebrate their nuptials this month!

PROMOTIONS & APPOINTMENTS

NEW MEMBERSHIP HIGHLIGHTS

Creative Nuptials

Creative Nuptials is a full-service, wedding
and event planning company. They offer a
referral service and can officiate at wed-
dings. Let them create your perfect day so
that you can relax and focus on this impor-

tant time in your life.

Riverside at Belfair Retirement
Community

Riverside is an independent living commu-
nity that provides a community of support
to its residents. Riverside residents enjoy a
wonderful lifestyle along with three great,
daily meals, transportation, housekeeping

and much more.

Edward Jones

Edward Jones is a full-service financial firm
specializing in personal attention, guidance
and planning for individuals and business-
es. They help you prepare for retirement,
maximize your current retirement, save for
achild’s education, invest in [IRAs and other
tax-advantaged investments, build your f1-
nancial portfolio and protect your wealth.

Karen Golden Realty, LLC

Having spent several years in corporate
marketing and real estate sales, Golden is
now putting that experience to work in her
new company. Her focus is on the Hilton
Head Island/Bluffton area with particular
emphasis on water-oriented properties.

Prestige Stone

Prestige Stone is a fourth generation com-
pany which specializes in stone, tile, granite
and cabinetry sales and installation. They
have a yard with a large selection of slabs
and a designer tile showroom.

Affiliated Retina Consultants

Medical practice specializing in vitreoreti-
nal diseases of the eye including macular
degeneration, diabetic retinopathy, flash-
es/floaters etc.

HILTON HEAD ISLAND WINS BIG IN

THE WINDY CITY

Hilton Head Island has gotten some significant attention at a recent industry trade
show. Last month, the Hilton Head Island VCB booth won the “Affordable Meetings®
Mid-America 2009 Best on Site Booth Award.” More than 24,0 exhibitors participated at

the show at Chicago’s Navy Pier.

5. o R

The winning team is Keyin Baker,
The Westin Hilton Head Island
Resort & Spa; Mike Reynoldson, The
Sea Pines Resort; Lory LaChapelle,
The Hilton Oceanfront; Allison
Chagnon, Hilton Head Island-
Bluffton Chamber of Commerce;
Ryan Galyin, Hilton Head Marriott
Resort & Spa; and Mark Lupfer,
Crowne Plaza Resort Hilton Head

4 MEMBER SPOTLIGHT

Apple Appliance

Center

Owners Tony and Dawn Luppino opened Apple Appliance Center 16 years ago
and have been chamber members since 1998. Their showroom features most major
brands of appliances, from refrigerators and range tops to residential ice makers.

“We service what we sell,” Tony says. The also carry replacement parts. Apple
Appliance employs eight people. Their hours of operation are Monday—Friday, §
a.m.-5p.m. and Saturday from 9 a.m.- 2 p.m.

Island.
\

Tony & Dawn Luppino

6 Southwood Park Drive
Hilton Head Island, SC 29926
(843) 681-8234
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MEMBERS MAKING NEWS

ProGraphics
Communications is
named a “Top Notch”
printer in Georgia annually
by the Printing & Imaging
Association of Georgia. The
competition is conducted to
recognize the finest printing
and print finishing in the
state.

McVey Custom Homes’
Mike McVey joins EXIT Real
Estate Consultants after
obtaining his real estate
license. McVey Custom
Homes is still active in the
Bluffton and Hilton Head
Island area.

Cora Bett Thomas
Realty & Associates
earned distinction in the
Luxury Portfolio Fine
Property Collection®
Marketing Contest. An
internet eBlast in the website
category was chosen based on
professionalism of design,
effectiveness in addressing
the luxury audience and
overall presentation.

La Isla® Magazine has
been honored by the National
Association of Hispanic
Publications for excellence
in Hispanic print media. La
Islais a 2008 winner of the
José Marti Publishing Awards
in the categories of General
Excellence, Outstanding
Sections, Written Word,
Design, Photos and Cartoons,
and Marketing.

Shelter Cove Harbour
at Palmetto Dunes
recently added Lettrs, an
expanded gift boutique, and

Hidden Cove Treats and
Treasures, a new coffee shop.

Hilton Head Public
Service District has
earned an increased bond
rating from Standard &
Poor’s. The PSD is now rated
as AA, up from its previous A
rating.

The Community
Foundation of the
Lowcountry recently
awarded $92,880 to local
nonproﬁt organizations.
They include the American
Heart Association, the
Church of the Cross Food
Bank, Citizens Opposed to
Domestic Abuse, the Hilton
Head Choral Society, Hilton
Head Regional Habitat for
Humanity, and Room at the
Inn of the Carolinas, Inc.

Ward Edwards recently
awarded $9,000 in grant
monies and in-kind services
to organizations that promote
environmental sustainability
in coastal South Carolina and
Georgia. Local recipients
include Jasper County
Farmers’ Market, Riverview
Charter School and the Jasper
County School District.

The University of South
Carolina Beaufort’s
Osher Lifelong
Learning Institute
received $1 million from the
Bernard Osher Foundation
to continue providing
educational enrichment to
Lowcountry citizens. It will
provide nearly 350 not-for-
credit educational classes
annually for more than 1,250
adults.
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The Community
Foundation of the
Lowcountry has been
named a gold award

winner for excellence in
communications by the 2009
Wilmer Shields Rich Awards
Program. Sponsored by the
Council on Foundations, the
awards program recognizes
effective communications
efforts to increase public
awareness of foundations and
corporate giving programs.

Litchfield Cabinetry
products were featured on
the cover of Southern Living’s
July 2008 edition of Ultimate
Kitchens. The accompanying
article was called “From
Scratch to Success” and
featured a kitchen built in
Habersham in Beaufort.
They were also featured in
the March 2009 edition

of Southern Living with the
article, “Mirrors Make the
Space”. This bath remodel
islocated in a home in
Gascoigne Bluff in Bluffton.

Harden Tuten Custom
Homes has been awarded
a 2009 Guildmaster Award
for exceptional customer
satisfaction. Harden Tuten
was one of g5 homebuilders,
contractors, developers, and
home services companies
throughout North America
recognized for their
superlative performance.

Hilton Head Heroes
recently hosted its 2nd
Annual Tea & Tour at its
Hilton Head Hero House
in the Sea Pines Resort.
Christine’s Catering
provided refreshments and

Sam’s Club contributed
$2,000 to the program.

Amanda Rose
Weddings has been voted
The Knot Best of Weddings
2008/2009 pick by brides
nationally. The Knot Inc.,
atop wedding website,
annually publishes its guide
to the best wedding vendors
in 36 markets nationwide.
This is the third year Amanda
Rose Weddings has been
picked.

Collins Group Realty
is moving to a new office
location. The team will
now set up shop in the
Harbourside Community
Bank building on U.S.
Highway 278, 852 William
Hilton Parkway, Suite 2B
(second floor).

ResortQuest Hilton
Head Island is excited

to announce that Harbour
Town Resorts will now be
part of the exclusive vacation
rental program. Harbour
Town Resorts consists of 75
vacation rentals, all located
in the heart of Sea Pines.

Life Care Center of
Hilton Head completed
a Joint Commissions Long
Term Care Accreditation
Survey and was awarded the
Gold Seal of Accreditation.
The survey focused on

the facility’s integration
of quality principles into
daily operations, and the
improvement of resident
outcomes.

MEMBERSHIP ESSENTIALS

MEMBERSHIP RENEWALS

30+ YEARS

Pearlstine Distributors, Inc.
Kinghorn Insurance Services, Inc
Bank of America, N.A.

20-29 YFARS

Arts Center of Coastal Carolina

Pineland Station

Ad-Vise/Gramling Promotional Advertising
Coastline Rentals, Inc.

Robinson Grant & Co., P.A.

Dunes Marketing Group

Linda J. Warnock, CPA

15~19YEARS

Fraser & Allen, LLC

Wild Wing Cafe

Dermatology & Skin Cancer Center
Mighty Mac Premier Cleaning Services
Thomas & Hutton Engineering Co.

RMC Property Management & Consulting,
Inc.

Wachovia Securities, LLC.
Santa Fe Cafe

SDL Numismatic Properties, Inc.
Aqua Sports-Sea Wolf Charters
Lawton Stables

AAA Tri County Lock, Inc.
Furniture Direct

10-14, YEARS

USCB Small Business Development Center

WELCOME NEW
MEMBERS

Ambco Inc.

Arby’s

Edward Jones

Gina Scott at Keller Williams Realty
H & R Block

Hilton Head Diner

Horizon Inc.

Independent Traveler, Inc.

Joyce Zosh at Weichert Coastal
Property Realtors

Lana Lewis Design

Prestige Stone, Inc.

Riverside at Belfair

Shaw Manufacturing

Sheri’s Edible Designs, Inc.
ValleyCrest Landscape Maintenance
Vintage Sojourn & Events

Markel’s Card & Gift Shop Inc.

Law Offices of James F. Berl, P.C.
Gullah Heritage Trail Tours

Hilton Head Humane Association
South Carolina Electric & Gas
Pithey Bowes, Inc.

Indigo Pines Retirement Community
Colleton River Plantation Club, Inc.
Grayco Building Center

American Cancer Society

Heritage Classic Foundation
Katharine Cook Interiors

WSAV-TV
Friends of the Rivers
RC Jones, CPA, LLC

Off Island Thrift/Cancer Awareness
Foundation

Care Core National, LLC

Chavis Moving & Storage Company/United
Van Lines

Michael Anthony’s

Gateway Realty

American Red Cross-Palmetto Chapter
Sun Printing, Inc.

Harden Tuten Custom Homes
Gordon L. Deal, Inc.

Hilton Head Island Jobs

Town of Bluffton

Goldsmith Shop, Inc.

Jordon Grayson

Ebbtide Business Services, Inc

St. Joseph’s/Candler Medical Group-
Bluffton

Hilton Head Motorcoach Resort

Lisa M. Meyers, LMT

Pearle Vision

Hawthorne Inn

Signe’s Heaven Bound Bakery & Cafe
Society of Bluffton Artists

Tropical Trash, Inc.

Coastal Connections, Inc.
Stoneworks Inc.

1-3 YEARS

Foxfield Company
Bistro 17

Sun City Hilton Head Community
Association, Inc.

Heroes on Horseback

Petitt Consulting & Coaching Practice, LLC
State Representative Richard Chalk
Entry Point Door Transformations
Beachside Getaway

Vacation Rentals.com Hilton Head
The Tent Factory

Harry & David

Print Shop of Bluffton

BrightStar

Official Interstate Guide

Golf Club at Indigo Run

Palmetto Dunes General Store at Palmetto
Dunes Oceanfront Resort

E.A.C. Heating & Air

Shrimp Michael’s

Island Playground

Ameris Bank

Freedom Boat Club HHI

Celia Dunn Sotheby’s International Realty

THANK YOU! WECOULDN'T HAVE DONEIT

WITHOUT YOU!

—to Palmetto Hall Plantation
for hosting the 12 active
military servicemen and women
who attended our Executive
Leadership Series luncheon.

—to Lavon Stevens for singing
the National Anthem at the
economic briefing.

—to Tradition Hilton Head for
hosting Business After Hours in
March.

—To the following business for
participating in the Governor’s
Conference that was held in

February at the Westin Hilton
Head Island Resort & Spa: The
Sea Pines Resort, The Heritage
Classic Foundation, Ben Arnold
Beverages, Lowcountry & Resort
Island Tourism Commission,
Pearlstine Distributors, and
Southern Wine & Spirits of South
Carolina. Also thanks to The
Island Treasures Barbershop
Quartet, Lavon Stevens, Louise
Spencer-Galindo, Johnny
“Breeze” and the USCB Travel
and Tourism student volunteers.
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